
Gradual Program Takes Long Island 
Junior Golfers to the Next Level

Located in the Town of Hunting-
ton, N.Y., the Dix Hills Park Golf Course 
is home to an elite Sticks for Kids junior 
golf program, boasting six years of 
success and counting. The partnership 
between the Town of Huntington Parks 
and Recreation Department and PGA 
Professional George Dixon serves hun-
dreds of children ages 6-18 each year.

With sessions 
running through the 
spring, summer and 
fall, children in Dixon’s 
program have the op-
portunity to hone their 
skills and move at their 
own pace, while enjoy-
ing the affordability of 
group lessons.

“A lot of kids can’t 
afford private lessons,” 
Dixon says. “Group 
lessons are affordable, 
and you keep them in-
terested with a gradual 
program.” 

Over the years, Dixon has built 
three successful programs to help chil-
drenlearn fundamentals and enjoy the 
game. The Basic Program is designed for 
children who are generally new to the 
game and need instruction in all areas—
from basic fundamentals and how to 
swing to safety, rules, and etiquette.

After completing three Basic Pro-
grams, players can move onto the Club 
Division, which offers a more advanced 
level of instruction. Held exclusively on 
the course, the Club Division teaches 
rules, etiquette, safety, and sportsman-

ship as students play various types of 
golf formats. 

When they have mastered the Club 
Division, kids can move onto the High 
School Development Program, modeled 
after high school tryouts.

“I have three high school coaches 
working with me, and I get about 60% 

of the kids returning,” Dixon 
says. “There are 5-6 kids 
working with each instruc-
tor, and the instructors 
are all adults, high school 
coaches, or professionals 
in the golf industry. We av-
erage about 50 kids in the 
spring, 100 in the summer, 
and 40-50 in the fall, an av-
erage of about 200 per year 
for the 9-hole golf course.”

Dixon believes the two 
biggest keys to his pro-
gram’s success is flexibility 
and good marketing.

“I think I’m successful 
because of the way I run it,” he says. “I 
tried the full-day, full-week model and it 
just doesn’t work. The kids get overload-
ed with information and start to tune 
out. If you’re a parent who wants to drop 
a kid off at 9:00 a.m. and pick him up at 
3:00 p.m., this is not for you. We teach to 
the kids and flexibility is the key. If you 
pay for the program, you should have 
the opportunity to get the time you pay 
for, so we offer make-ups. If a child gets 
sick, or we have to cancel because of 
rain, we allow the parents to bring the 
child in another day. Most programs 
don’t offer that, and that’s huge.”



To help spread the word about the 
programs, and attract new players from 
Dix Hills, Huntington, and the surround-
ing areas, Dixon relies heavily on resourc-
es in the community and online.

“I advertise in the local bulletin. It 
goes to everyone in town, and it’s a great 
way to get the word out. I would defi-
nitely encourage other programs to look 
for something similar in their own com-
munities,” Dixon says. “I also rely heavily 
on my email database. It’s easy and it’s 
free, and more people need to learn how 
to take advantage of it. One day, I might 
put one of my employees out on one 
of the holes for a contest. $5 to enter. If 
you hit the green, you win a free round 
of golf. Anyone who wants to participate 
has to provide an email address, which 

goes into the database. I can collect 
300-400 new email addresses that day.
Then, when I want to advertise a special
announcement or one of the junior golf
programs, I build an email and send it
out.”

Asked what is his favorite part of 
running a successful junior golf program 
is, Dixon replied immediately with a 
smile.

“The best part is introducing the 
new kids to the game, the ones who 
have never picked up a club. Hearing 
that a kid doesn’t want to get involved 
in anything else or is not interested in 
other sports or can’t play anything else, 
but they take to golf—that’s the most 
rewarding. I love introducing little ones 
to the game and seeing that they can’t 

wait to come back. The only thing that I 
would really like to see improve is find-
ing a way to get more women engaged 
and interested in the game. There were 
375 women’s golf scholarships that went 
unused in the metropolitan area last 
year. We need to find a way to change 
that, and get more girls out here on the 
courses.”

With the support of the Town of 
Huntington Parks & Rec Department and 
the GCBAA Foundation’s Sticks for Kids 
Program, George Dixon will surely find a 
way to do just that.

For more information about the 
Dix Hills Park Golf Course Junior Golf 
Program, call 631-499-8005 or visit www.
crabmeadow.com/-junior-golf-camps




